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PARLIAMENT MENU PROGRAM - CREATIVE BRIEF 



Beginning in Period 7 (October 1992), Parliament will provide the 
Sales force with a "menu" of promotions that can be placed at the 
discretion of the Region 1 Sales force. 


OBJECTIVES 


1. To build volume in pack outlets. 

2. To provide the sales force with a flexible group of promotions 
to be used on a defensive/offensive opportunistic basis. 

3. To increase alternative purchase among the brands competitive 
smokers. 


4. To utilize excess inventory of premium items previously used in 
conjunction with Parliament offers. ^JT 


CONSUMER OFFERS - Box Packing Only 

1. Free mini-speakers with purchase of 2 packs.* 

2. Free headphones with purchase of 2 packs.* 

3. Buy 1, Get 1 Free. -. 





*Already in inventory 


TARGET 


Pack outlets with strong box business/potential. (Region I Only) 


ASSIGNMENT/COMMUNICATION OBJECTIVE 

1. Develop branded generic artwork to communicate Parliament 

"special offer" which can feature any of the above mentioned 
offers. 


Source: https://www.industrydocuments.ucsf.edu/docs/thmn0004 
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ELEMENTS 


1. 

2 . 

-3-i 

4 . 
5. 

6- 


Display (which will accommodate any of the offers) 
BIGIF wrap 
-Beil 


Header.— 
Poster 
5cU sheerf 


TIMETABLE 

Comps due 
A&K due 
Production 
Delivery to 




KDC - 


w/o 4/27 
w/o 5/4 
w/o 5/11 
w/o 8/3 
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cc: 


M. Antonoff 
A. Goldfarb 
C. Iwatsu 
S. LeVan 

E. Merlo 

N. Parmet 
J. Spector 
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